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	Your research question for Project Two:
How does social media impact the field of marketing?
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	Key points and terms/main ideas/quotes
	Notes (your response, questions, connections to other texts)

	· Insists visual content is key to successful marketing, especially social media. 
· Product videos increase the likelihood of a purchase by 85%
· Social Media increases consumer engagement with a brand
· Social media lowers costs compared to conventional methods, such as television ads
· Gives example visual ads that were successful on social media, such as an Old Spice commercial that got 51 million views and increased channel subscribers to 500 thousand. 
	· Article provides good facts, information, and examples about the good that comes from marketing using social media, especially if visual content is present.



	How does this article respond to your research question?   (Which part does it answer?  What does it not answer?)
This article answers how to effectively use visual content on social media when marketing. 
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	Key points and terms/main ideas/quotes
	Notes (your response, questions, connections to other texts)

	· Facebook Timeline allows consumers easier interaction with brands
· Timeline allows brands to personalize their identities
· Consumers are able to find content about a brand easier
· Photos and videos are easier to interact with
· Increased consumer engagement 14%
· Increased content engagement (posts) 46%
· Increased interactive content engagement 65%
	This study explains how Facebook’s Timeline increased consumers engagement with brands. This is because Timeline reinvented how we use Facebook and the way it looked. 



	How does this article respond to your research question?   (Which part does it answer?  What does it not answer?)
This website shows how Facebook’s Timeline improved consumers experience with brands.
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	Key points and terms/main ideas/quotes
	Notes (your response, questions, connections to other texts)

	· Videos will be vital to marketing on social media platforms
· Brands shift towards telling stories to their consumers instead of pushing things at them
· Brands need to make consumer experiences the best possible to keep them loyal
· Brands engage with customers through social media by answering questions and replying to comments
· Hashtags can help brands connect with more consumers

	This article gives tips on the best ways brands can use social media to their advantage. As other articles have stated, videos are vital to getting consumers to engage with a brand online. 



	How does this article respond to your research question?   (Which part does it answer?  What does it not answer?)
This article gives suggestions on how marketers can use social media effectively. 
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	Key points and terms/main ideas/quotes
	Notes (your response, questions, connections to other texts)

	· 79% of internet users in America use Facebook
· 68% 18-29
· 84% 30-49
· 72% 50-64
· Facebooks ad platform lets businesses ads reach the right people by
· Uploading consumer information
· Placing Facebook Pixel code on their website
· Facebook SDK App code
· Engagement through FB itself
· Facebook allows ads to reach consumers similar to the ones already identified as the brands audience. This is known as a lookalike audience
· Core audience allows businesses ads to reach consumers that certain criteria such as
· Location
· Demographic
· Interests
· Behavior
	This article explained why advertisements on Facebook seem so targeted towards users. Helps explain why ads are not usually random and the behind the scenes of how that is accomplished. 



	How does this article respond to your research question?   (Which part does it answer?  What does it not answer?)
Explains how Facebook is so successful with its ad placement. 
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	Key points and terms/main ideas/quotes
	Notes (your response, questions, connections to other texts)

	· Businesses gain consumers trust through social media
· Businesses can better understand consumers through the use of social media
· Social media allows consumers to see the latest products and events from their brands
· Brands can use social media to enhance communication with consumers by answering comments, questions, concerns, etc.
· Consumers develop brand loyalty by seeing positive things, such as engagement, from a brand
	This study states that consumers put more trust into brands that are active on social media platforms. Brands are also able to use social media to get feedback from consumers in a quick way.  



	How does this article respond to your research question?   (Which part does it answer?  What does it not answer?)
This study shows that social media helps create brand loyalty and trust. 
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	Key points and terms/main ideas/quotes
	Notes (your response, questions, connections to other texts)

	· Social media allows brands to connect with consumers on an emotional level
· Brands can quickly communicate with consumers using social media
· Visual content is shared more frequently on social media
· Use social media to create stories to get consumers attention
· Don’t be too serious when using social media- it’s supposed to be fun
	Article states not to be too serious when talking about brand as social media is not meant to be taken seriously. Tell stories and show videos of behind the scenes processes to gain attention.



	How does this article respond to your research question?   (Which part does it answer?  What does it not answer?)
Social media helps create an emotional connection with consumers.






									 


	Name:	Aaron Brown
	Article # 7



	Your research question for Project Two:
How does social media impact the field of marketing?





	Bibliographic information for this article (including: author(s), title of article, name of journal, volume and issue of journal, year of publication, page range, DOI.)

Ashley, C., & Tuten, T. (2015). Creative Strategies in Social Media Marketing: An Exploratory Study of Branded Social Content and Consumer Engagement. Psychology & Marketing, 32(1), 15-27. doi:10.1002/mar.20761





	Key points and terms/main ideas/quotes
	Notes (your response, questions, connections to other texts)

	· Brands can use social media for:
· Customer service
· Consumer relationship management
· Buyer research
· Paid advertising channel
· Promotional delivery channel
· Information must be relevant to consumer if you want engagement
· As consumer knowledge about a brand increases, so does the consumers attachment to the brand


	This article lists different uses of social media for a brand. Also includes information as to how to get consumers engaged. 



	How does this article respond to your research question?   (Which part does it answer?  What does it not answer?)
The article gives information on how brands can use social media to their benefit. 
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	Key points and terms/main ideas/quotes
	Notes (your response, questions, connections to other texts)

	· Brands should include information in posts that consumers find useful
· Brands need to make posts entertaining, making the brand more memorable
· Consumers who like a brand are generally loyal to that brand, feel emotionally attached, and want to learn more and stay up to date
· Posts by brands should be unique and interactive
· Post questions to increase comments and engagement among consumers
	This article gives brands tips on how to make their posts more noticeable to consumers who like their page. 



	How does this article respond to your research question?   (Which part does it answer?  What does it not answer?)
Gives tips to brands on increasing noticeability of posts. 
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